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• consistency 

• brand 

• comprehension 

• communicates

W H Y  D O E S  D E S I G N  M AT T E R ?



• audience 

• attention to detail  

• consistency 

S H A R E D  P R I N C I P L E S



D E S I G N I N G  F O R  T H E  E Y E
C O M M O N  P R I N C I P L E S



V I S U A L  C O M M U N I C AT I O N  E L E M E N T S

• line
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V I S U A L  C O M M U N I C AT I O N  E L E M E N T S

• direction

Source: Lucia Fainzilber



V I S U A L  C O M M U N I C AT I O N  E L E M E N T S

• size



V I S U A L  C O M M U N I C AT I O N  E L E M E N T S

• texture



V I S U A L  C O M M U N I C AT I O N  E L E M E N T S

• color



V I S U A L  C O M M U N I C AT I O N  E L E M E N T S

• color

Source: design seeds



TA K I N G  B E T T E R  P I C T U R E S
P H O T O G R A P H Y



V I S U A L  F I E L D :  F O C U S  O F  F R A M E
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• context 

• little detail
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V I S U A L  F I E L D :  F O C U S  O F  F R A M E

• medium 

• mid-level 

• more detail than wide 

• still not specific



V I S U A L  F I E L D :  F O C U S  O F  F R A M E

• tight 

• close-up 

• fine detail 

• characters
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V I S U A L  F I E L D :  A N G L E

• vary from straight on 

• left 

• right 

• up 

• down

Source: Tom’s Guide



K E Y  Q U E S T I O N S
E T H I C A L  C O N S I D E R AT I O N S



E T H I C S

• have you changed 
meaning



E T H I C S

• what do you know? 

• what does audience know? 

• what does audience need 
to know?



E T H I C S

• effects on subject 

• effects on society



E T H I C S

• relationship to your 
subjects 

• personal toll



D E S I G N
T H E O RY  I N T O  P R A C T I C E



V I S U A L  F I E L D :  PAT T E R N

• Z

Source: Creative Bloq



V I S U A L  F I E L D :  PAT T E R N

• F

Source: Creative Bloq
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W I R E F R A M E S  &  R U L E S  O F  T H U M B
TA C K L I N G  A  TA S K



A P P R O A C H I N G  D E S I G N

• Wireframes 

• take stock of text, 
images 

• organizes material 

• structures your page or 
site



Source: Andrew Edward Fish
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T E X T- F O C U S E D  L AY O U T S

• newspaper, magazine, 
newsletter, brochure 

• page elements 

• text 

• headlines 

• art 

• cutlines



C O N C E P T- F O C U S E D  L AY O U T S

• print ads, outdoor, direct 
mail, POP 

• key display element 

• headline relates concept 

• visual supports concept 

• aimed at target 

• single message



G R I D  S Y S T E M S

• breaks into chunks 

•  emphasize alignment 

•  transparent to eye 

•  central to organized feel 

•  establish hierarchy



U N I T S

• groups of rectangles 

• photo 

• cutline 

• headline 

• subhead 

• text



B U I L D I N G

• dominant image 

• 33% art 

• white space 

• clean lines 

• logical structure



T E X T

• 2” to 10” deep 

• 1.75” to 3.25” wide 

• 10 pt average 

• leading + 20% 

• serif vs. sans serif



T E X T

• 1 serif, 1 sans 

• display type 

• drop caps 

• jumps



H E A D L I N E S

• every story 

• size = importance 

• 5-10 words 

• subheads



C U T L I N E S

• every photo 

• shape matches photo 

• ID major point 

• photo credits 

• law and ethics



A R T:  L I N E  A R T

• sins of clip art 

• specific purpose 

• unobtrusive 

• consistent



A R T:  P H O T O S

• real people, real things 

• action 

• face accompanying text 

• dominant photo 

• varied shapes, sizes



A R T:  I N F O G R A P H I C S

• visual + text = meaning 

• all elements contribute 

• proportionate 

• digestible



A R T:  B O X E S

• quote boxes 

• lists



SYDNEY DEVELOPER FACES TOUGH TEST IN TASMANIA’S INDEPENDENT 
PLANNING SYSTEM - IF DUE PROCESS IS ALLOWED TO PREVAIL

IT’S ON ... Yes, after three and a half years of meetings, public forums, expert speakers, and campaigning by the 
community group Save Ralphs Bay (SRB) Inc., Tasmania now has its first Gold Coast style canal estate proposal 
being treated as a Project of State Significance (PoSS). A PoSS is governed by the State Policies and Projects Act 
and the responsible Minister is the Premier.

Tasmania’s peak planning body, the Resource Planning and Development Commission (RPDC) will assess the 
Walker Corporation’s canal housing and marina plan for the Ralphs Bay Conservation Area at Lauderdale. The RPDC 
is the body most recently sidelined by the Tasmanian Government, to fast-track the assessment of the Gunn’s pulp mill  
proposal. The RPDC was formed to keep politicians out of planning decisions.  To do its job properly, the RPDC should 
be fully independent, able to conduct its inquiries secure from political interference or pressure.

The formal assessment process of the Walker canal estate proposal began on 16 April this year with the selection of 
the proposed “Lauderdale Quay” Assessment Panel.  On Friday 8 June, the RPDC Draft Scope Guidelines and the 
developer's Project Description were released to the public, with an invitation for comment on the Draft Guidelines.  

What are the implications of the RPDC assessment for the Walker proposal?

It does not mean the Walker proposal has any planning green light, and that it is only a matter of time before the 
bulldozers begin digging up Ralphs Bay. The RPDC’s role is to evaluate the proposal against a comprehensive set 
of guidelines, covering the environmental, social, community and economic implications of the project.  The 
developer is required to prepare a Draft Integrated Impact Statement (IIS), addressing the Final Guidelines, for 
public comment and the Commission’s examination.  Expert and scientific evidence will guide the assessment, 
and the proponent’s claims will be tested at public hearings.  After receiving Walker Corporation’s Final IIS and 
weighing the project’s merits or otherwise, the RPDC will give a recommendation to the Minister as to whether the 
proposal should go ahead.  Any approval must be passed by the Tasmanian Parliament and the Federal 
Environment Minister will have the final say.  This process could take up to two years.  

It does not mean that because members of the community wish for the project to go away this process will stop. 
Unfortunately, it won’t. The Walker proposal is now the subject of a long process of evaluation.  The only way its 
spectre will vanish from Ralphs Bay’s shores is if Walker Corporation loses in the RPDC, or withdraws the proposal, 
or if the Parliament enacts legislation to ban canal estate developments here, as they have done in NSW.

It does mean that you can still get involved.  You, or some one you know, can still make 
a contribution to showing up the Walker proposal for exactly what it is - an ill 
conceived, destructive sub-division in Ralphs Bay, driven by greed.  

We hear there are millions to be made from the dubious promise of a wind-chilled 
canal estate experience for 500 block owners.  What price a Conservation Area 
currently owned by the people of Tasmania?  What price the pollution of our river, 
and of a lifestyle free from the trucks, traffic, noise, dust and dredging of a decade 
long construction?  How do we value the shorebirds who need Ralphs Bay for their 
survival? And what lies ahead if the precedent is set for digging up one treasured 
Tasmanian bay to suit one rich man, Sydney based billionaire, Lang Walker?

 S a v e  R a l p h s  B a y  A c t i o n  G r o u p  I n c .  -  A B N  5 9 5 3 6 2 7 9 0 4 7
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To The Householder

IT’S TIME TO STAND 

UP FOR TASMANIA’S 

COASTLINE 
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