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WHY DOES DESIGN MATTER?

consistency
brand
comprehension

communicates



SHARED PRINCIPLES

audience
attention to detail

consistency



COMMON PRINCIPLES

DESIGNING FOR THE EYE
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VISUAL COMMUNICATION ELEMENTS
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round shapes
straight edges
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VISUAL COMMUNICATION ELEMENTS
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VISUAL COMMUNICATION ELEMENTS
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shapes:
round shapes
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VISUAL COMMUNICATION ELEMENTS

* direction
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VISUAL COMMUNICATION ELEMENTS
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VISUAL COMMUNICATION ELEMENTS

* color




VISUAL COMMUNICATION ELEMENTS
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TAKING BETTER PICTURES



VISUAL FIELD: FOCUS OF FRAME

* wide
* scene as a whole
* context

* |ittle detall
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* wide
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VISUAL FIELD: FOCUS OF FRAME

°* medium

* mid-level

* more detail than wide

* still not specific



VISUAL FIELD: FOCUS OF FRAME

° tight

* close-up

* fine detalil

* characters



VISUAL FIELD: FOCUS IN FRAME

* rule of

thirds




VISUAL FIELD: FOCUS IN FRAME

* rule of

thirds




VISUAL FIELD: FOCUS IN FRAME
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VISUAL FIELD: ANGLE
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ETHICAL CONSIDERATIONS

KEY QUESTIONS



ETHICS

* have you changed

meaning

University of Wisconsin-Madison
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ontinue {o nse
e Katnna did

RECOMMEND THIS PHOTO » Recommended Ph
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Recommend it Average (1 votes

e Yo Yo S

’

ommend It Aversge (211 votes)
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RECOMMEND THIS PHOTO » Recommended Photos

Katnna's Effacis, at a Glanc

what do you know? e o

ncanes & Tropic

what does audience know?

what does audience need
to know?



ETHICS

 effects on subject

* effects on society




ETHICS

* relationship to your
subjects

* personal toll




THEORY INTO PRACTICE

DESIGN



VISUAL FIELD: PATTERN
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SOME INFORMATION / SOME INFORMATION

Source: Creative Blog



VISUAL FIELD: PATTERN

Source: Creative Blog



4 KEYS TO EFFECTIVE DESIGN

¢ contrast
° repetition
* alignment

° proximity



4 KEYS TO EFFECTIVE DESIGN

* contrast
° repetition
* alignment

° proximity
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4 KEYS TO EFFECTIVE DESIGN

Shari Redstone Prepares for Battle to Control a Media Empire

WNedswell
EXTRA
30% OFF
ALL SALE
STYLES
contrast =
repetition
a|| gnm ent Pro-Democracy Nonprofit Is Banned in Russia
) . m
proximity

"EXTRA

30% OFF
ALL SALE
STYLES




4 KEYS TO EFFECTIVE DESIGN

contrast IN LINE

N IN LINE

repetition IN LINE
alignment IN LINE The misaligned text
9 NOT ALIGNED  .....cs: focal point

IN LINE

proximity

IN LINE



4 KEYS TO EFFECTIVE DESIGN

ELECTION 2016

An Unlikely
Melting Pot at a
Trump Office in
Florida

For a campaign depicted as

con -t ra S-t offering a rallying point for the

white working class, Trump

volunteers in Tampa are
noteworthy for their ethnic
diversity and for the variety of

re p et I t 1oN their political opinions.

‘Get ‘Em Out ’Is the MARCH MADNESS
al |g nMment New ‘You’re Fired’ Top Seeds Set, and Trophy Is Up for Grabs

99 minute Kansas, North Carolina, Virginia and Oregon are the top seeds in
As Donald the N.C.A.A. men’s basketball tournament. Unlike past seasons,
Trump’s

M M i there are several teams capable of winning it all this year.
p rOXI m Ity campaign events / -
have grown - Who's in and Who's Out R — —
more vitriolic, - Check to See When Your :
the security presence Favorite Is Playing s:45 pv E7

surrounding the Republican - N.C.A.A. Bracket Leak
Upstages the CBS Show

S m VO

L3 nutes ag

front-runner has become
increasingly on edge.




TACKLING A TASK

WIREFRAMES & RULES OF THUMB



APPROACHING DESIGN

* Wireframes

» take stock of text,
Images

° organizes material

* structures your page or
site
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Source: Andrew Edward Fish




TEXT-FOCUSED LAYOUTS

newspaper, magazine, F,/"f
newsletter, brochure ;5’,@«
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CONCEPT-FOCUSED LAYOUTS

* print ads, outdoor, direct
mail, POP

* key display element
* headline relates concept
* visual supports concept

* aimed at target

* single message



GRID SYSTEMS
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Where To!

Make any iPhone ¢
iPod touch behave mor
like a real GPS devic

your Mac and view t

Create dazzling
animations on you

iPhone and iPod touch|.

Where TO? P

AppStoreéﬁems.com

Add some sparkle to your iPhone.

Pennies

Stylith personal
budget tracking for
iPhope and iPod touch.

pictures!
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UNITS

groups of rectangles
photo

cutline

headline

subhead

text
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BUILDING

Cctober | 2005

Using SCIENTIEICALLY BASED
REg EARCH in Schools

dominant image

33% art

Why apply science to
classroom practice?

white space
clean lines

logical structure




TEXT

2 " tO 1 O " d e e p Celebrate the season with a

bright and airy spring fling.

the DIY spir

1.75" to 3.25" wide
10 pt average
leading + 20%

serif vs. sans serif




TEXT

1 serif, 1 sans
display type
drop caps
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HEADLINES

° every story
° size = Importance
* 5-10 words

* subheads




CUTLINES

* every photo

* shape matches photo
* |D major point

* photo credits

* |law and ethics




ART: LINE ART

Group helps stroke survivors and
their famihes deal with changes

sins of clip art

specific purpose
unobtrusive
consistent
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ART: PHOTOS

real people, real things
action

face accompanying text
dominant photo

varied shapes, sizes

VOLUME 5, NUMBER 3

October 1s National Breast
1ess Month

Cancer Awaretr

4 ] |
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National Manumoeranhy Da
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ART: INFOGRAPHICS

visual + text = meaning
all elements contribute
proportionate

digestible

VIOLENCE
MOB BEATING

A 36-year-old Milwaukee man

remained on life support Monday
NEIGHBORHOOD PROFILE

BEATING OCCURRED ON NEAR NORTH SIDE

A look at the demographics of the
area where Charlie Young Jr. was
attacked by a group of youths late
S_L} nday and I1_0x"q t!kzt area compares Metcalfe
with the entire city of Milwaukee. Park

)

higan

7 _ Y Lake
WAUKESHA | 18 N Michigan
COUNTEY ¢ T

‘ 10 ;
LI W, BROWN ST
Johnsons
Park

MILWAUKEE A

DETAIL A RN

13-BLOCK AREA  MILWAUKEE
People younger than 18 43.3% 28.6%
Race: black 96.3 38.6
Race: white 2.3 52.1
Households headed by single mothers with children 33.8 139
Adults with at least a high school degree 56.0 748
Adults with at least a bachelor's degree 3.0 18.3
Unemployment rate (2000) 20.3 6.0
Living below poverty level 54.6 21.3
Households receiving public assistance 21.8 46
Median age 22.6 306
Median household income (71999) $15192  $32,216

1
Source: U.S. Census Burea BOB VEIERSTAHLER/Journal Sentin! /4



ART: BOXES

guote boxes
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SAVE RALPHS BAY ACTION GROUP INC. - ABN 59536279047

To The Householder

SAVE IT’S TIME TO STAND

Ralphs Bay_]_ UP FOR TASMANIA'S
AR COASTLINE

SYDNEY DEVELOPER FACES TOUGH TEST IN TASMANIA’S INDEPENDENT
PLANNING SYSTEM - IF DUE PROCESS IS ALLOWED TO PREVAIL

IT’S ON ... Yes, after three and a half years of meetings, public forums, expert speakers, and campaigning by the
community group Save Ralphs Bay (SRB) Inc., Tasmania now has its first Gold Coast style canal estate proposal
being treated as a Project of State Significance (PoSS). A PoSS is governed by the State Policies and Projects Act
and the responsible Minister is the Premier.

Tasmania’s peak planning body, the Resource Planning and Development Commission (RPDC) will assess the
Walker Corporation’s canal housing and marina plan for the Ralphs Bay Conservation Area at Lauderdale. The RPDC
is the body most recently sidelined by the Tasmanian Government, to fast-track the assessment of the Gunn’s pulp mill
proposal. The RPDC was formed to keep politicians out of planning decisions. To do its job properly, the RPDC should
be fully independent, able to conduct its inquiries secure from political interference or pressure.

The formal assessment process of the Walker canal estate proposal began on 16 April this year with the selection of
the proposed “Lauderdale Quay” Assessment Panel. On Friday 8 June, the RPDC Draft Scope Guidelines and the
developer's Project Description were released to the public, with an invitation for comment on the Draft Guidelines.

What are the implications of the RPDC assessment for the Walker proposal?

It does not mean the Walker proposal has any planning green light, and that it is only a matter of time before the
bulldozers begin digging up Ralphs Bay. The RPDC'’s role is to evaluate the proposal against a comprehensive set
of guidelines, covering the environmental, social, community and economic implications of the project. The
developer is required to prepare a Draft Integrated Impact Statement (11S), addressing the Final Guidelines, for
public comment and the Commission’s examination. Expert and scientific evidence will guide the assessment,
and the proponent’s claims will be tested at public hearings. After receiving Walker Corporation’s Final IIS and
weighing the project’s merits or otherwise, the RPDC will give a recommendation to the Minister as to whether the
proposal should go ahead. Any approval must be passed by the Tasmanian Parliament and the Federal
Environment Minister will have the final say. This process could take up to two years.

It does not mean that because members of the community wish for the project to go away this process will stop.
Unfortunately, it won’t. The Walker proposal is now the subject of a long process of evaluation. The only way its
spectre will vanish from Ralphs Bay’s shores is if Walker Corporation loses in the RPDC, or withdraws the proposal,
or if the Parliament enacts legislation to ban canal estate developments here, as they have done in NSW.

It does mean that you can still get involved. You, or some one you know, can still make
a contribution to showing up the Walker proposal for exactly what it is - an ill
conceived, destructive sub-division in Ralphs Bay, driven by greed.

We hear there are millions to be made from the dubious promise of a wind-chilled
canal estate experience for 500 block owners. What price a Conservation Area
currently owned by the people of Tasmania? What price the pollution of our river,
and of a lifestyle free from the trucks, traffic, noise, dust and dredging of a decade
long construction? How do we value the shorebirds who need Ralphs Bay for their
survival? And what lies ahead if the precedent is set for digging up one treasured
Tasmanian bay to suit one rich man, Sydney based billionaire, Lang Walker?

JUNE 2007
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CHAMBER OF COMMERCE
NEWSLETTER

P.O. BOX 1, OCEANSIDE, NY 11572
516 763-9177
www.oceansidechamber.org

Shop With Pride In Oceanside”

OCEANSIDE, LONG ISLAND, NEW YORK
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support this ycar's honorees. A delightful time was had by all.

This year's outstanding youth award was given to Samuel Brotkin,
traordinary young man who has had a large impact on the

Occanside commu Sam has an admirable balance of outstanding

academics and extra curmicular activities to has credit

The Business of the year award was presented to Joe Bomn of J

Paul’s Terrace Caf€. Joc started J Pauls 30 ycars ago and along with

providing a fnendly atmosphere, good food and great service, Joe

has consistently assisted many organizations and folks in the Occansade Community

18 an outstanding citizen working tirelessly for a num of community
1, Occanside Kiwanis, Occanside Comy y Services and the PTA, o
make Occanside a better place to live
Pictured arc a number of clected officials on hand to help congratulate this year's winners. They include; Senior Councilman Anthony
Santino, State Asscmblyman Brian Curran, State Assemblyman Harvey Weisenberg, Town of Hempstead Supervisor Kate Murray,
Legislator Denise Ford and Legislator Howard Kopel.
In addition to our honoring our distinguished award winners, Chamber directors and officers were installed for the upcoming year
The event helped the Oceanside Chamber raise funds for its various charitable projects including scholarships, town beautification and
holiday decorations.
The night featured a dynamite cocktail hour with an open bar and an endless parade of tasty treats followed by a fabulous dinner and

plenty of dancing. Lucky guests went away with wonderful door
us gifts from the raffle and for one lucky winner o Ny H -
delight gift to all that attended was a mug with your 2 B , /. BT DALY
N D T O} ’ CENTTEONTX
»d by Part-T-Shots ) 4
cvening was a smashing success and brought together so CHAMBER OF COMMERCY
many great people who support our Oceanside community and visit us at www.OceansideChamber.org
cat place to live.
it's not too late to become a 2011 Member
and Feature Your Business at the Fairl

( Ccountry Craft Fair |

* AMuACouits & Townof Menpeinad Passport Bobie »
Astigues A Collectities  +  Genersl Nerchandiee
* Foodion! »

Satprda_v, May 14

Wam-5 at Schoolhouse Green

visit us at www. OceansideChamber.org

Oceanside and Rockville Centre Chambers

Joint Lunch with State Assemblyman Brian Curran




Chamber of Commerce

Dinner celebrates citl

Small batch Godard cred

blog four dollar toast, Schlitz
authentic sustainable master
cleanse post-ironic. Master
cleanse craft beer hashtag,
mumblecore YOLO roof party
occupy selfies Wes Anderson
lumbersexual normcore kef-
fiyeh brunch.

Bushwick High Life viral,
American Apparel leggings
asymmetrical vegan raw denim
Blue Bottle forage sriracha
Meggings pork belly street art,
sriracha chia four dollar toast
ennui cliche. Blodiesel pickled
seitan, church-key stumptown
occupy disrupt flannel wolf
hashtag, Messenger bag meh
taxidermy paleo irony. Aes
thetic chambray stumptown
health goth messenger bag
Organic High Life DIY pug
kale chips cardigan YOLO kogi
fanny pack brunch, tote bag

oceansidechamber.org

polaroid chambray meggings
Meggings street art chia aes
thetic, food truck

fingerstache fanny pack gluten-
free lumbersexual stumptown
drinking vinegar. Crucifix kale
chips listile, swag normcore
cronut street art church-key
sartortal Neutra four dol-

lar toast blog. You probably
haven't heard of them sustain-
able raw denim post-ironic,

squid fap bespoke actually cred

516-763.9177

VHS fingerstache small batch
Bushwick Kitsch heirloom
salvia, wayfarers sartorial

four loko 90's flannel pug chia
meditation. High Life ethical
seitan, you probably haven't
heard of them Brooklyn mix-
tape deep v heirloom. Polaroid
DIY church-key, fingerstache
cray twee Kickstarter cardigan

Prchfork lo-fi hoodle, trust

fund drinking vinegar Banksy
wayfarers synth bitters put a

Fall Events

.

Cray combole bespoke

Tumblr bitters quinca
squid cynth

kogi sustamable salvia J
wolf moon beard

High Lde. Yr wolf

cruciix, hella 8-bat 3 wolf
moon pork belly

mikshk kale chipe post-
ronic bicycle

nghts caitan ready

made, Put a bird on it twee
Amencan Apparel ciche
ugh

Pinterect 8-bit church-

key squid keytar vral hella
authentic kef

fiyeh, Twee occupy jean
chorts

quinoa chambray %0's

P.O. Box 1, Oceanside, NY 11572
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