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I N F O R M AT I O N  L I T E R A C Y

• when you need it 

• where to find it 

• how to evaluate it 

• how to use it 

• sounds easy, right?



I N F O R M AT I O N  FA I L U R E S

• when discussed = important 

• when false is believed 

• when true is not covered 

• when manipulation is unseen



C R I T I C A L  T H I N K I N G



I N F O R M AT I O N  S O U R C E S

• primary vs. secondary



P R I M A R Y  S O U R C E S

• public documents 

• private documents/
research 

• interviews 

• observation 



S E C O N D A R Y  S O U R C E S

• previously published 
pieces





I N F O  U S E  I N  N E W S

• story, interview ideas 

• background 

• facts 

• opinions/interpretations 

• quotes



P R E V I O U S LY  P U B L I S H E D

• starting point 

• quality questions 

• adopt only generally 
accepted info 

• almost never use for 
quotes, facts in dispute 

• report source



P U B L I C  D O C U M E N T S

• maintained to do public’s 
business 

• Wis Open Records Law 

• FOIA 

• posted fact sheets, 
backgrounders 

• data



P R I VAT E  D O C U M E N T S

• outside the public sector 

• institutions, organizations, 
individuals 

• press releases 

• backgrounders, briefings 

• correspondence 

• publications 

• data



O B S E R VAT I O N

• participant 

• non-participant 

• unobtrusive 

• key for description 

• key for insights 

• ethical questions



I N T E R V I E W S

• direct experience 

• expertise 

• credibility 

• in person 

• phone 

• e-mail
CBS News



I N F O  U S E  I N  S T R AT  C O M M  

• situation analysis 

• competitor assessment 

• key consumer insight 

• concept generation 

• concept testing 

• strategy support



S E C O N D A R Y  R E S E A R C H

• industry trade publications 

• previously published 
pieces 

• past campaigns



P R I M A R Y  R E S E A R C H  ( PA I D )



P R I M A R Y  R E S E A R C H  ( O R I G I N A L )

• focus groups 

• surveys 

• expert interviews 

• insights unavailable to 
competitors



O B S E R VAT I O N / I N T E R V I E W S

• concept generation/
testing



P L A C E M E N T  R E S E A R C H

• media planning 

• part of strategy



E VA L U AT I V E  R E S E A R C H

• top-of-mind tests 

• sales comparisons 

• focus groups 

• direct-response counts



E VA L U AT I N G  S O U R C E S

• source motives? 

• source expertise? 

• info recent? 

• info relevant? 

• your impact? 

• other sources?

https://twitter.com/NARAL 

https://twitter.com/NARAL


I N T E R V I E W S

• inquire  

• listen 

• observe 

• respond 

• record



F I N D I N G  I N T E R V I E W S

• common sense 

• contact points 

• expert databases 

• interest groups 

• avoid people you know



I N T E R V I E W  S E E K

• facts 

• quotes 

• anecdotes 

• situations, trends 

• interpretations



Q U E S T I O N S  
M AT C H  
N E E D



=  FA C T S

who? 
what? 

where? 
when?



=  M E A N I N G

why? 
how?



B A D  Q U E S T I O N S

• yes-or-no 

• cliches 

• leading 

• absolute 

• off-putting 

• interruptions, detours 

• double-barreled 

?



I N T E R V I E W  H O W - T O :  S E T  I T  U P

• seek in person 

• then phone 

• last ditch = email 

• request appointment first



I N T E R V I E W  H O W - T O :  R E S E A R C H

• google advanced search 

• lexis/nexis 

• newspaper archives 

• video clips



I N T E R V I E W  H O W - T O :  P R E PA R E

• develop shorthand 

• pick notebook style 

• draft questions 

• note keywords 

• organize research 

• set recorder



I N T E R V I E W  H O W - T O :  S TA R T

• introduce 

• self 

• reason for interview 

• agenda for interview 

• begin by verifying name 
spelling 

• polite, open body language



I N T E R V I E W  H O W - T O :  B E H AV E

• relax 

• show concentration, 
interest, empathy 

• listen actively 

• show ignorance 

• avoid arrogance



I N T E R V I E W  H O W - T O :  TA K E  N O T E S

• mark verbatim 

• mark time codes 

• see nuance 

• gestures, expressions 

• physical surroundings 

• shifts in conversation



G R E AT  L A S T  Q U E S T I O N S
Have I missed anything? 

What did you think we’d talk about? 
What do people need to know?



most importantly



S H U T  U P



W H AT  Y O U  C A N  U S E

• on the record 

• not for attribution 

• off the record



W H AT  Y O U  C A N  U S E

• seek on the record at all 
times, except: 

• extremely important info 

• only way to get it 

• sure you won’t use it



L AW  &  I N T E R V I E W I N G :  
C A N ’ T S

• change wording of direct 
quotation 

• ums, likes, ya knows 

• act fraudulently to obtain 
quotes 

• libel 

• break off-the-record 
contract



E T H I C S  &  I N T E R V I E W I N G :  
S H O U L D N ’ T S

• record surreptitiously 

• use quotes without credit 

• pay for interviews 

• sensationalize 

• jeopardize source 

• interview those unaware of 
consequences 

• use foul language recklessly
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