
W E E K  3 :  U N I V E R S A L  P R I N C I P L E S  
O F  W R I T I N G

J 2 0 2  M A S S  C O M M U N I C A T I O N  P R A C T I C E S



Q U I Z  T I M E !

Y O U  H A V E  
N I N E  M I N .



U S E  A U D I O  
R E C O R D E R  
F O R  A L L  
I N T E R V I E W S



M A K E  T I M E  
F O R  T H E  
S A V V Y  
C I T I Z E N  
Q U I Z



W H A T  W E R E  
T H E  B E S T  ( O R  
W O R S T )  L E A D S  
Y O U  S A W  L A S T  
W E E K ?



M Y  
E X A M P L E



The Trump administration escalated 
its rhetoric against North Korea on 
Sunday, warning that time is running 
out for a peaceful solution between 
Kim Jong Un’s regime and the United 
States and its allies.



W H A T  A R E  T H E  F U N C T I O N S  
O F  J O U R N A L I S M ?

W H A T  A R E  T H E  F U N C T I O N S  
O F  M A R K E T I N G ?

Enter your thoughts here:
go.wisc.edu/j202journalismvsmarketing



D I F F E R I N G  G O A L S

I N F O R M

P E R S U A D E



T H E N  T H E R E ’ S  
E V E R Y T H I N G  I N  B E T W E E N

• Columns
• Bloggers
• Public intellectuals
• Editorials
• Media kits



G R E A T  M E D I A  
W R I T I N G

S T A R T S  W I T H  
C R I T I C A L  T H I N K I N G

W H A T  D O  T H E Y  H A V E  I N  C O M M O N ?



W H A T  D O  
W E  K N O W ?



H O W  D O  
W E  
K N O W  I T ?



W H A T  D O  
W E  N E E D  
T O  K N O W ?



I S  T H E R E  
A N O T H E R  
W A Y  T O  
L O O K  A T  
T H I S ?



M A D O N N A  I S  U N D E R  I N V E S T I G A T I O N  B Y  
T H E  S E C R E T  S E R V I C E  F O R  C O M M E N T S  S H E  
M A D E  A T  T H E  W O M E N ’ S  M A R C H  

• What do we know?

• How do we know it?

• What do we need to know?

• Is there another way to look at this?



• C A N  W E  F I G U R E  O U T  W H E R E  T H I S  
I N F O R M A T I O N  I S  C O M I N G  F R O M ?

W H A T  H A S  T H E  S E C R E T  S E R V I C E  
S A I D ?  

S P E N D  F I V E  M I N U T E S  W O R K I N G  I N  Y O U R  P O D







W H E R E  Y O U ’ R E  
G E T T I N G  Y O U R  
I N F O R M A T I O N  
I S  I M P O R T A N T



W H A T  D O  Y O U  T H I N K  A B O U T  T H E  
R E L I A B I L I T Y  O F  T H E  
I N F O R M A T I O N  I N  T H E S E  T W O  
E X A M P L E S ?

S P E N D  F I V E  M I N U T E S  W O R K I N G  I N  Y O U R  P O D



https://www.washingtonpost.com/politics/behind-closed-doors-republican-lawmakers-fret-about-how-to-repeal-
obamacare/2017/01/27/deabdafa-e491-11e6-a547-5fb9411d332c_story.html?utm_term=.a8828a49ec27



current.effie.org.s3.amazonaws.com/downloads/440271_SAMPLE_5_Gum_Youth%20Marketing_Teens%20and%20Young%20Adults.pdf



G E T T I N G  
P A S T  T H E  
L E A D



M A K E  A  F O C U S  S T A T E M E N T

• What is the most interesting part of this story?

• What surprised me?

• What did I learn that I didn't know before?

• What will viewers want to know?

• What do I want viewers to remember and feel?

• What comes next?



U N D E R S T A N D  Y O U R  
S T O R Y  W E L L  
E N O U G H  T O  T E L L  I T  
I N  T H R E E  W O R D S

W H O  D I D  W H A T ?



https://www.youtube.com/
watch?v=PjAoz5Z3mKk



G O  B A C K  T O  T H E  
N E W S / C O M M U N I C A T I O N  
V A L U E S  W E  T A L K E D  A B O U T  
L A S T  W E E K

Timeliness Novelty
Proximity Impact
Prominence Human interest/
Conflict humor



M O T I V A T O R S
Money Health
Family Safety
Community Professional

Gain



S T E P S  T O W R I T I N G
A  L E A D

1. Consider your audience & goals
2. Take stock of what you know 

(answer 5W&H)
3.   Decide what's most important
4.   Write your lead
5.   Revise, recast, rewrite



I N V E R T E D  P Y R A M I D

Dale Napier/Flickr Creative Commons



I N V E R T E D  P Y R A M I D
S T A R T  W I T H  W H A T ’ S

M O S T  I M P O R T A N T
A N D

S T A R T  W I T H  
T H E  N E W E S T  
T H I N G  F I R S T



L  E  A  D
who what when where why how?

M O R E  D E T A I L

M O R E  D E T A I L

M O R E  
D E T A I L

M O R E  
D E T A I L

E A S Y  F O R
R E A D E R S
T O  C O N S U M E

D O N ’ T  T R Y  
T O  W R A P  I T  
U P  W I T H  A  
C O N C L U S I O N



H O W  T O  W R I T E
Short sentences
Short paragraphs
Banish wordiness
KISS



There’s something funny about this year’s University of Wisconsin–Madison spring 

commencement speaker.

Steven Levitan, co-creator and executive producer of the ABC hit comedy 

“Modern Family” and a UW–Madison alum, will deliver the keynote at the May 13

ceremony at Camp Randall Stadium.



Levitan is an Emmy Award-winning 
producer who has been making television 
comedies for more than 20 years. A 
Chicago native, Levitan’s honors include 
nine Emmy Awards for writing, producing 
and directing, five Writers Guild Awards, 
two Humanitas Prizes, a Peabody Award, 
five Producers Guild Awards, a Comedy 
Writer of the Year Award, four AFI awards, 
two Television Critics Awards and a 
Directors Guild of America nomination.

He credits UW–Madison with helping him 
learn the skills and work ethic needed to 
succeed in Hollywood, and he says the 
many opportunities on campus helped him 
home in on the interests that would 
eventually become his career.

“We are thrilled to have Steven as our 
keynote speaker,” Chancellor Rebecca 
Blank said. “He has had a very successful 





Campus is closed today, Monday, Sept. 17. 

Non-essential employees are encouraged to stay home to let snow-clearing crews work.

Facilities crews will work throughout the day to keep clearing snow and ice.

All activities on campus are suspended until further notice.

Provost Sarah Manglesdorf has said the university is considering adding days of instruction

to spring break or the end of the semester to make up for the lost time in the classroom.

Professor Helen Jenkins is going to hold classes via Google Hangout so students don’t 

miss out on a day of instruction.

Student Don Smith is on Twitter saying that Bascom Hill is an ice rink and it will take more 

than two days to get the snow and ice off so students can go up and down safely.

Students are organizing a snowball fight on Bascom Hill — ice or no ice — for 2 p.m.

F I C T I O N A L ,  O F  C O U R S E



O B J E C T I V E  C O P Y

S U B J E C T I V E  S O U N D

use only straight-up facts

use to introduce opinion



W H A T  G O E S
I N  Q U O T E S

Emotion
Opinion
Interpretation



H E R E  A R E  A  F E W  S T Y L E
P O I N T S  T O  R E M E M B E R

“When you’re writing a news story, you should follow the 
structure for quotes,” said Mike Wagner, a professor of 
journalism and mass communication at UW-Madison. 
“There’s a formula that works for readability.”

“We know that people comprehend better when it’s 
written this way,” Wagner said.

“I love knowing that people comprehend better when it’s 
written this way,”Wagner said in a statement.



F O C U S  O N  
S T R O N G  W R I T I N G
Clarity in construction and word choice
Load writing with active voice
Think about flow of information



• most intriguing info first 

• thread throughout

• ending to “wrap”

• simple, concise words

• active verbs

• varied sentence, paragraph 
length

• common in: features, broadcast 
packages, speeches, direct mail

S T A R T  W I T H  
W H A T ’ S

M O S T  
I N T R I G U I N G

A N D
W E A V E  A  
T H R E A D  

T H R O U G H  T H E  
S T O R Y  A S  A  

W H O L E

N A R R A T I V E –
F E A T U R E  L E A D S



F E A T U R E  L E A D S  
R E Q U I R E  A
D I F F E R E N T
A P P R O A C H

Emblem lead: Have an example or 
person stand in for theme
Anecdotal lead: Observe and offer a 
description of a slice of what’s 
happening there
Scene-setter lead: Describe the 
scene
Contrast: Show how two things are 
different



On a winding street of older brick homes in the center of town, only 
one house is without a mountain of debris on the front yard. The 
house, a two-story at the end of the cul-de-sac, had not been spared 
by the recent storm, which submerged three-quarters of this coastal 
industrial city.

The homeowner, Derrick Ford Freeman, has just not had time to 
worry about his own affairs. He is the mayor of Port Arthur.

Normally the job of mayor is part-time, requiring only one white 
button-down shirt bearing his name and the city logo. Lately, his 
mother has been washing that shirt every morning. Mr. Freeman 
has spent his days racing around the city, lobbying a visiting senator 
for federal aid one moment, sitting next to a woman sobbing onto 
his shoulder the next. He has focused on practical matters like 
restoring trash pickup, reopening schools and finding homes for 
displaced families.



CHICKAMAUGA, Ga. — Deanne Westbrook had tried 
everything to keep her husband, Ronald, in the house.

He was 72. Alzheimer’s had erased much of his talent for music 
and flying airplanes.

No one is sure how, in the frigid hours before dawn last 
Wednesday in this small north Georgia community near the 
Tennessee border, Mr. Westbrook ended up nearly three miles 
from home with a handful of other people’s mail, jiggling Joe 
Hendrix’s doorknob.

Mr. Hendrix, 34, stepped onto his porch with a Glock pistol in his 
hand and his fiancée inside on the phone with a 911 dispatcher. 
He fired four shots. One hit Mr. Westbrook in the chest.

On a cold and damp day Tuesday, Mrs. Westbrook buried her 
husband of 51 years, his death adding another chapter to the 
debate over the nation’s patchwork of self-defense laws.



L E T ’ S  W R I T E  A  
F E A T U R E  L E A D



Write a feature lead about the something you did 
this weekend (and are willing to share with your 

classmates)



how
explosive

is it?



I N T E G R I T Y :  D R A W I N G
F R O M  O T H E R  W O R K
W R I T I N G  A  P R E S S  R E L E A S E  F O R  
G O L F  S H O E  C O M P A N Y ,  I  W R I T E

“Millions of people of all ages enjoy playing 
golf each year, and most of them are wearing 
My Golf Shoes, golf’s leading brand.”

I  U S E  T H A T  L I N E  A G A I N  I N  
A  P R E S S  R E L E A S E  N E X T  M O N T H

O K ?



C O M P A N I E S  U S U A L L Y  H A V E  S T A N D A R D  L A N G U A G E  
I N C L U D E D  I N  R E L E A S E S  A N D  O T H E R  C O N T E N T .  I T ’ S  

N O T  P L A G I A R I S M  T O  R E U S E  Y O U R  O W N  S T U F F .

I N T E G R I T Y  T I P :  W H E N  Y O U ’ R E  N E W ,  A L W A Y S  C H E C K  
W I T H  S O M E O N E  A B O V E  Y O U  T O  M A K E  S U R E  Y O U  H A V E  

T H E  M O S T  C U R R E N T  B A C K G R O U N D  S T A T E M E N T S .

safe!



I N T E G R I T Y :  Q U O T E S
E D I T I N G  A  S T O R Y

The coroner said the wounds were consistent 
with a knife attack.

P R O B L E M ?

I  C H A N G E  I T  T O :

The coroner said “the wounds were consistent 
with a knife attack.”



N E V E R  M A K E  S O M E T H I N G  I N T O  A  Q U O T E  U N L E S S  I T  I S  
V E R B A T I M  W O R D S  S P O K E N  B Y  A  P E R S O N  O R  W R I T T E N  

I N  A  D O C U M E N T .

I N T E G R I T Y  T I P :  A L W A Y S  A T T R I B U T E  T O  T H E  S O U R C E  
A N D  W H E N  P O S S I B L E ,  L I N K  T O  I T  I N  Y O U R  S T O R Y .

blam!



I N T E G R I T Y :  A U D I O
I call the source back and 
ask her to reread quote and 
rerecord it.

O K ?



T H A T ’ S  S T I L L  N O T  A U T H E N T I C .

kaboom!



H O W  T O  S O L V E  
T H I S  P R O B L E M

Be kind, apologetic, self-deprecating
Call the source back, ask the person to 
respond again to a specific question



I N T E G R I T Y :  I M A G E S

C A N  I
U S E  I T ?



R I G H T S  T O  P H O T O S  B E L O N G  T O  T H E  P E R S O N  W H O  
T O O K  T H E M  

I N T E G R I T Y  T I P :  F I N D  A  S O U R C E  O F  P H O T O S  T H A T  
W I L L  A L L O W  Y O U  T O  U S E  T H E M  W I T H  C R E D I T

kaboom!



H O W E V E R
There are plenty of places to find images 
that are free to use with attribution:

UW Campus Photo Library
Creative Commons
Google advanced search
Take them yourself!


