
A L T E R N A T I V E  
S T O R Y  F O R M S ,  
P H O T O G R A P H Y  A N D  L A Y O U T

J202  MASS COMMUNICATION PRACTICES



T H I S  W E E K  I N  L A B

Work in groups to create a 
newsletter for TransWest Rail
Work in groups to create an ASF 
about train accidents
Work on your IS draft and ASFs

D E S I G N  P A G E S  A N D  I N F O G R A P H I C S



L O O K  F O R  T H E  
S T O R I E S  
I N  N U M B E R S



H I S T O R Y
• drawings predate words

• graphical 
representations of 
events, people

• handwriting and images 
combined

• moveable type 
separated images 



W H Y  D O  W E  U S E
A L T  S T O R Y  F O R M S ?

T H E Y make information easier
to digest
have visual appeal
free up room in your story
are flexible and versatile



http://www.fastcocreate.com/3042916/how-house-of-cards-frank-underwood-manipulated-his-way-to-the-top-in-chart-form



E L E M E N T S  
I N  C O M M O N

•Data

•Information

•Interpretation

•Images



W H E R E  S H O U L D  
I  S T A R T ?

What’s missing from this story? 
Where is the text lagging? 
What needs explanation? 
How much space is there?
What’s my goal?



T Y P E S
• Statistical

marry quantitative 
info with imagery

• Non-statistical
marry qualitative 
info with imagery
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T Y P E S
• Representation 

of tabular data

• Pie chart

• Bar chart

C H A R T



T Y P E S
• Representation of 

relationships 
between data

• Bar graph

• Line graph

G R A P H



http://www.aeternus.sg/bp-oil-spill-shown-in-an-excel-c/



http://www.nola.com/news/gulf-oil-spill/index.ssf/2012/04/2_years_after_gulf_oil_spill_l_1.html



H O W  D O  Y O U  M A K E  T H E M ?

• In Excel and display in Power Point
• Use an online program such as 

Infogr.am or Piktochart

T H E  O P T I O N  Y O U  C H O O S E  W I L L  
D E T E R M I N E  H O W  I M P R E S S I V E  I T  I S



T Y P E S
• Explain a set of 

numbers related to
the story you’re
telling

B Y  T H E  N U M B E R S



Infographic using 
Piktochart





H O W  D O  Y O U  M A K E  T H E M ?

• Use an online program such as 
Infogr.am or Piktochart

• In InDesign



T Y P E S

• Data maps: 
relate data to 
a space 

M A P S



* Google Maps are a good place to start
* Learn fusion tables
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http://cdn.wpbeginner.com/digg/oilinfographics.gif



T Y P E S
• Relate events, 

time and 
space

T I M E L I N E  M A P S
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*Use StoryMap JS   storymap.knightlab.com/



• Show events in context over time

T I M E L I N E ST Y P E S

Use JS Timeline  timeline.knightlab.com/



1. The basic listicle
2. The definitive list, which tries to pull 
together all of something and is most likely 
to go viral: “The 50 Cutest Things that Ever 
Happened”
3. The framework list, a form that uses a list 
to create a narrative: “54 Reasons You 
Should Go To a Dog Surfing Competition 
Before You Die”

L I S T I C L E



• Make sure your categories and points 
on the list are different enough.

• At the same time, connect them with a 
thread.

• Use the right tone.
• Use photos, GIFs and video to 

illustrate your list to make it engaging.

L I S T I C L E



B E  C A R E F U L
• audience misinterpretation

• data misrepresentations

• context in storytelling

Robson/Flickr Creative Commons

http://www.businessinsider.com/the-27-
worst-charts-of-all-time-2013-6?op=1



C H E C K L I S T  F O R
C R E A T I N G  A N  A S F

Edit carefully for accuracy
Label anything needing explanation
Use understandable values, measures
Check for bias, objectivity
KISS



Use info off of your phone
to create an ASF of the top 5
things to know about yourself
* Create it in Piktochart or 
Canva and share it with SK
today for extra credit



D E S I G N  D E F I N E S

Alesha/Flickr Creative Commons





H O W  D O E S  Y O U R
M I N D  W O R K ?

Marco Leo/Flickr Creative Commons



W E  S E E  F A R  M O R E  
T H A N  W E  P R O C E S S  
A N D  N E E D  T O  D E C I D E  
W H A T  T O  T A K E  I N
P A S S I V E  A T T E N T I O N :

See something by design

A C T I V E  A T T E N T I O N :
See something by searching



Paul/Flickr Creative Commons

The eye is drawn to things that are
BIGGER, BOLDER, IRREGULAR

Then your mind goes from skimming to understanding



U N I V E R S A L  E L E M E N T S  
O F  D E S I G N

We read from left to right
Our eyes are trained 
to travel in a Z from the
upper left corner across
the top, down to the 
left diagonally, and 
back to the right on 
the bottom





C
R
A
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ontrast
epitition
lignment
roximity

Help reader see 
things as separate

Repeat so people 
see association

Show how things
are connected

Put related things
together





A L I G N M E N T  I S  
B A S E D  O N
A  G R I D  
S Y S T E M
It’s transparent to the 
eye, but it centralizes 
and organizes the 
information by 
breaking it into chunks





C
R
A
P

ontrast
epitition
lignment
roximity

Help reader see 
things as separate

Repeat so people 
see association

Show how things
are connected

Put related things
together





T E X T -
F O C U S E D  
L A Y O U T
Helps readers process and 
retain information
Use photos

captions/cutlines
headlines
subheads
text





C O N C E P T -
F O C U S E D  
L A Y O U T
Trying to help the target 
audience process and 
retain a concept through a 
single message
Uses a key visual supported 
by a headline and copy







When 
organizing 
a page, 
elements 
should go in 
order

Photo

Cutline

Headline

Body copy



Should run between 2-10” 
deep and 1.75-3.25” wide

If it’s too wide, the eye 
can’t follow it

C O L U M N S



Measured in points
72 points in an inch

Body type in media work
is set in 10-point type

F O N T S

10-point type 72-point type



Larger type can
help create space 

Use it above blocks and blocks of body 
copy, which can look gray when you have too 
much on a page. Use it above blocks and blocks 
of body copy, which can look gray when you 
have too much on a page.

Use it above blocks and blocks of body 
copy, which can look gray when you have too 
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of body copy, which can look gray when you 
have too much on a page.
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when you have too much on a page. Use it

have too much on a page. Use it above blocks 
and blocks of body copy, which can look gray 
when you have too much on a page.

Use it above blocks and blocks of body 
copy, which can look gray when you have too 
much on a page.

Use it above blocks and blocks of body 
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much on a page. Use it above blocks and blocks 
of body copy, which can look gray when you 
have too much on a page.
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of body copy, which can look gray when you 
have too much on a page. Use it above blocks 
and blocks of body copy, which can look gray 
when you have too much on a page.

Use it above blocks and blocks of body 
copy.

above blocks and blocks of body copy, which 
can look gray when you have too much on a 
page.

Use it above blocks and blocks of body 
copy, which can look gray when you have too 
much on a page. Use it above blocks and blocks 
of body copy, which can look gray when you 
have too much on a page.

Use it above blocks and blocks of body 
copy, which can look gray when you have too 
much on a page.

Use it above blocks and blocks of body 
copy, which can look gray when you have too 
much on a page. Use it above blocks and blocks 
of body copy, which can look gray when you 
have too much on a page.

Use it above blocks and blocks of body 
copy, which can look gray when you have too 
much on a page. Use it above blocks and blocks 
of body copy, which can look gray when you



Space between lines of text 
(not to be confused with the lede)

L E A D I N G

This is type that has standard leading.
You can see that it’s still easy to read,
with some white space between each
line of text. But you might want to
consider changing the leading to make it
easier for someone to read it.

This is type with wider leading. It’s really 

hard to read because there is more white 

space between each line of text. Still, it 

might be good for an older audience.

* Default is type size plus 20 percent



Space between letters

T R A C K I N G



H E A D L I N E S
• Every item should 

have one
• They should get 

smaller as you go 
down the page 
(size signals 
prominence)

• Don’t have them 
butt against each 
other



H E A D L I N E S
• Write in present tense
• Make them short

descriptive
clear
accurate

They can easily go wrong



P H O T O S ,  A R T
A N D  I L L U S T R A T I O N S
O N E - T H I R D  O F  Y O U R  P A G E  
S H O U L D  B E  A R T

I N  P H O T O S ,  S H O W  P E O P L E  
D O I N G  S O M E T H I N G



Always use a 
cutline telling 
the reader 
what’s 
happening 
and identifying 
something 
interesting 

P H O T O S







Use a variety of shots to build 
visual interest 

P H O T O S

UW Health/Flickr Creative Commons

Follow
rule of 
thirds



Bryce Richter/University Communications

W I D E  S H O T



Bryce Richter/University Communications

M E D I U M  S H O T



Bryce Richter/University Communications

C L O S E  U P



Bryce Richter/University Communications

C L O S E  U P



• A  F A C E
• A  P L A C E
• A  P L A C E  

W I T H  F A C E S
• F A C E S  I N  A  

P L A C E

T H E  D R .  S E U S S  A S S I G N M E N T



Jeff Miller/University Communications



Jeff Miller/University Communications



Bryce Richter/University Communications



O T H E R  
D E S I G N  
E L E M E N T S

Reverse

Drop 
cap

Bold



D I S P L A Y  T Y P E
Use a font and text to create a 
visual element





What’s the difference between a serif font
and a sans serif font?

F O N T S

When designing, pick 
one serif font for the 
body copy and 
one sans serif font for 
headlines and cutlines



O T H E R  
D E S I G N  
E L E M E N T S

Reverse

Drop 
cap

Bold
Serif

Sans 
serif



What are the key 
characteristics of 
this type?

What’s different 
about the type 
in this box?



It can give meaning — it tells a 
story when it’s used right

C O L O R

R E D
O R A N G E
Y E L L O W

B L U E
G R E E N
P U R P L E















W H E R E  D O  Y O U  S T A R T ?Triad

Analogous

Complementary



L O O K  F O R  C O L O R  S C H E M E S  T O  B O R R O W

C M Y K
R G B

Cyan Magenta Yellow Black

Red Green Blue



I F  Y O U  
W A N T  T O  
U S E  U W -
M A D I S O N  
R E D …

brand.wisc.edu/web/colors/



C O L O R . A D O B E . C O M



W H A T  W O R K S  
I N  C O L O R ?
Display headlines
Boxed stories
Pull quotes
Drop caps
Logos

Decorative rules/bars 
Photos
Illustrations
Headings


