
M A K E  S U R E  
Y O U R  I S  M A I N  
S T O R Y  A N D  A S F S
A R E  I N !









A U D I O  A N D  V I D E O  
S T O R Y T E L L I N G

J 2 0 2  M A S S  C O M M U N I C A T I O N  P R A C T I C E S



T H I S  W E E K  I N  L A B

Work in groups to create audio and 
video stories about the Stoughton 
train crash

W O R K  W I T H  A U D I O  A N D  V I D E O



T H I S  W E E K  I N
Y O U R  I S
Your audio story and print 
layouts are due by lecture 
next Monday



O F F I C E  H O U R S

Get help with your print layouts 
and websites



Today’s mission: 
Give listeners the chance to 

hear
— and see —
directly from 

the characters in the story



Today’s Mission and J202 Learning goals: 
• Telling stories across platforms
• Think critically (asking the right questions in 

interviews, collecting and analyzing 
information, and putting together information)

• Ethics in storytelling 



https://www.dropbox.com/
sh/kyut8vxi7i42xy1/AAAHEk
JV3D9PLBDRYgc6twyFa?dl

=0&preview=UW_J-
School_FINAL.mp4



T H E  P O W E R  O F  A U D I O

• Focusing on the ear



S O U N D  T Y P E S :  N A T U R A L

• NATSOT

• puts at scene

• boosts interaction



S O U N D  T Y P E S :  S O U N D B I T E

• SOT

• provides facts

• adds credibility

• adds emotion



S O U N D  T Y P E S :  V O I C E O V E R

• VO

• provides bridge

• enables comprehension



S O U N D  T Y P E S

CNN kicker



A U D I O  A D V A N T A G E S :  A D S

• personal

• market segmentation

• cheaper

• repetitive

• pervasive

• mental imagery

• support marketing



A U D I O  A D V A N T A G E S :  N E W S

• immediate

• personal

• pervasive

• cheaper

• easier

Virginia Tech Breaking News



A U D I O  D I S A D V A N T A G E S

• clutter

• lack of control

• itchy trigger fingers

• fleeting medium

• mental processing

• distractions

• goal = attention + retention



A U D I O  W R I T I N G

• for ear, not eye

• simplicity and clarity

• convey in limited time

• 16 lines = 1 min

• Rule of 20

• story in 3 words

• pronunciation

NPR weather story



C L A R I T Y  I N  A U D I O :  L A N G U A G E

• everyday words

• conversational, informal

• concise



C L A R I T Y  I N  A U D I O :  S T Y L E

• short sentences, phrases

• subject-verb-object



C L A R I T Y  I N  A U D I O :  A T T R I B U T I O N

• name/context before info

• less formal titles



C L A R I T Y  I N  A U D I O :  I D E A S

• single central theme

• hit idea immediately



A U D I O  L E A D S :  D O N ’ T

• past tense

• unfamiliar name

• numbers

• quotation

• long intro phrase

• wordiness

• question



A U D I O  L E A D S :  D O

• most immediate point

• fresh angle

• short sentence

• present tense

• conversational tone



C O M M O N  P R O B L E M S

• excessive modifiers, 
phrases

• excessive alliteration

• passive voice

• weak verbs

• spoken quotations



A U D I O  A D S :  M U S I C

• improves memorability

• promotes brand ID

• sets buying mood

• breaks clutter

• hook notes and memorable devices



A U D I O  A D S :  A M B I E N T  S O U N D

• builds mental imagery

• connects to creative concept  

Pampers



A U D I O  A D S :  S O U N D  E F F E C T S

• establish creative concept

• grab attention

• use restraint

• clutter, cliches, clamor

Uncle Bud



A U D I O  A D S :  C H A R A C T E R S

• lend credibility

• promote mental imagery

Bay Health



A U D I O  S T O R I E S :  S O U N D B I T E S

• interview with active listening

• direct questions

• rephrase to re-get

• VO = facts

• bites = feeling, emotion, 
interpretation

• audible breathing, responses
LaCrosse 

Living Wills



E L E M E N T S  O F  V I D E O

• VO: Voice over (narration)
• SOT: Sound on tape (soundbites)
• NATSOT: Natural sound

• BRoll: Supplemental video



R U L E S  F O R  A D  V I D E O
Use single creative concept

Visuals and music should match
Originality

Leonid Mamchenkov/Flickr Creative Commons



S T O R Y T E L L I N G



F O C U S :  W I D E



F O C U S :  M E D I U M



F O C U S :  T I G H T



R U L E  O F  T H I R D S



T R A N S I T I O N S



P A N



P O W E R  O F  V I D E O

• sight/sound
combination

• motion

• characters

• emotion

Old Spice



Snow shoveling

R U L E S  F O R  N E W S  V I D E O

• tell a story

• make it visual

• make it audible

• let action speak

• emphasize emotion





R U L E S  F O R  W R I T I N G

• Use active voice
• Simple direct lead (20 syllables)
• Subject-verb-object
• Mix narrative with soundbites, natural sound
• Run soundbites @12 seconds



R U L E S  F O R  W R I T I N G

• Include one idea for every sentence
• Introduce speaker before the soundbite
• You have limited time —

keep it tight



A I M  F O R  
C O N V E R S A T I O N A L ,  
N O T  I N F O R M A L



P R E S E N T  
S O U N D B I T E S  W I T H  
O B J E C T I V I T Y

Ryan claims…
Schumer complains…
*beware of bias



B R O A D C A S T  V O I C E
• Think about pacing
• Practice by listening to yourself
• Stand up if you can
• Be aware of different sounds



E T H I C S
• OK to edit out vocal tics 

(um, ah, sneeze, cough)
• Audio and video have to be authentic
• Make sure you have rights 

to music



magic.piktochart.com/output/5102753
-broadcast-writing-tips



What questions did the reporter have to 
ask to get these soundbites?

What did the photojournalist have to do 
to get those shots 



Remembering Ryan



Happy Birthday, Alexis



The Holy Herd


