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J202 MASS COMMUNICATION PRACTICES

AUDIO AND VIDEO
STORYTELLING



THIS WEEK IN LAB

WORK WITH AUDIO AND VIDEO

Work in groups to create audio and
video stories about the Stoughton
train crash



THIS WEEK IN
YOUR IS

Your audio story and print
layouts are due by lecture
next Monday



OFFICE HOURS

Get help with your print layouts
and websites



Today’s mission:
Give listeners the chance to
hear
— and see —
directly from
the characters in the story



Today s Mission and J202 Learning goals:
» Telling stories across platforms

* Think critically (asking the right questions in
interviews, collecting and analyzing

information, and putting together information)
* Ethics in storytelling




https://www.dropbox.com/

sh/kyut8vxi/i42xy1/AAAHE
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SOUND TYPES: NATURAL

NATSOT

puts at scene

boosts interaction



SOUND TYPES: SOUNDBIT

SOT
orovides facts

adds credibility

adds emotion




SOUND TYPES: VOIC

VO

provides bridge

enables comprehension

OV




SOUND TYPES

PLAY »

CNN kicker



AUDIO A

personal

DVANTAG

market segmentation

cheaper
repetitive

pervasive

mental imagery

support marketing
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AUDIO A

* immediate
* personal

* pervasive
* cheaper

° easler

BDAVWANNEIWANE

S: NEWS

Virginia Tech Breaking News



AUDIO DISA

* clutter

* lack of control

* itchy trigger fingers
» fleeting medium

* mental processing

» distractions

DVANTAG

» goal = attention + retention




AUDIO WRITING

for ear, not eye
simplicity and clarity
)
convey in limited time

16 lines = 1 min
Rule of 20

story in 3 words

pronunciation

NPR weather story



CLARITY IN AU

everyday words

DIO: LANGUAG

conversational, informal

concilse




CLARITY IN AU

DIO: STYL

short sentences, phrases

subject-verb-object




CLARITY IN AUDIO: ATTRIBUTION

* name/context before info

» less formal titles



CLARITY IN AU

single central theme

hit idea immediately

DO

=AS



AUDIO LEADS: DON'T

past tense
unfamiliar name
numbers
quotation

long intro phrase
wordiness

question



AUDIO LEADS:

most immediate point
fresh angle

short sentence
present tense

conversational tone

D O




COMMON PROBL

excessive modifiers,
ohrases

excessive alliteration
passive voice
weak verbs

spoken quotations

M S



AUDIO ADS: MUSIC

improves memorability
oromotes brand ID
sets buying mood
breaks clutter

hook notes and memorable devices



AUDIO A

DS: AMBI

* builds mental imagery

-NT SOUND

q)

* connects to creative concept

Pampers



AUDIO ADS: SOUND EFFECTS

establish creative concept ‘ )))

grab attention
use restraint

clutter, cliches, clamor

Uncle Bud



AUDIO A

DS: CHARACT

* lend credibility

* promote mental imagery

RS
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Bay Health



AUDIO STORIES: SOUN

interview with active listening
direct questions

rephrase to re-get

VO = facts

bites = feeling, emotion,
Interpretation

audible breathing, responses

DBITES

)

LaCrosse
Living Wills



ELEMENTS OF VIDEO

e VVO: Voice over (narration)
e SOT: Sound on tape (soundbites)
e NATSOT: Natural sound

e BRoll: Supplemental video



RULES FOR AD VIDEO

Use single creative concept
Visuals and music should match

Leonid Mamchenkov/Flickr Creative'Commons




STORYTELLING




FOCUS: WIDE




FOCUS: MEDIUM




FOCUS: TIGHT




RULE OF THIRDS




TRANSITIONS
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POWER OF VIDEO

sight/souna
combination

motion
characters

emotion

Old Spice



RULES FOR NEWS VIDEO

tell a story =

R . [f\
make it visual |

= | @ CBS NEWS
make it audible

let action speak

emphasize emotion

Snow shoveling






RULES FOR WRITING

Use active voice

Simple direct lead (20 syllables)
Subject-verb-object

Mix narrative with soundbites, naf
Run soundbites @12 seconds



RULES FOR WRITING

e Include one idea for every sentence
e |ntroduce speaker before the soundbite
 You have limited time —

keep it tignht



AIM FOR
CONVERSATIONAL,
NOT INFORMAL




PRESENT
SOUNDBITES WITH
OBJECTIVITY

Ryan claims...
Schumer complains...
*beware of bias



BROADCAST VOICE

Think about pacing

Practice by listening to yourself
Stand up it you can

Be aware of different sounds



ETHICS

e OK to edit out vocal tics

(um, ah, sneeze, cough)
e Audio and video have to be authentic
e Make sure you have rights

to music



Adam Schrager, WISG-TV

Il BRORDCAST WRITING,
SMALL WORDS CAN COMMUNICATE

LARGE IDERS

1. ONE T0 ONE RELRTIONSHIP H

If your mother, father or roommate asked you, "What happened

in class today?" chances are you wouldn't answer, "Well, the

guest speaker clearly articulated the proper procedure on how to

write for the broadcast audience, underscoring the significant

and substantive differences between it and the written world for ~/
print journalism." No, hopefully, you'd say something like, "We

had a reporter in to discuss how to write for television news."

Write the way you talk.




What questions did the reporter have to
ask to get these soundbites?

What did the photojournalist have to do
to get those shots



Remembering Ryan



Happy Birthday, Alexis



The Holy Herd



